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Graphic Designer

I'm Andrew Tonna, a Maltese Graphic Designer with

a strong foundation in arts, creativity, and media. My
creative journey began in 2014 at The Tink Shop, a small
print business where | developed essential skills in graphic
design, time management, and problem-solving within a
fast-paced environment.

After completing my B.A (Hons) in Graphic Design &
Interactive Media in 2017, | joined the Bay Street Group,
where | managed design projects for leading brands
including Hyatt Regency Malta, Rainforest Cafe Malta,
be.HOTEL, Springfield, Cortefiel, and Women’secret.

My experience also includes an international design
mission in Ireland and a tenure with Deloitte Malta, further
broadening my professional perspective.

Today, | run my own Graphic Design studio, offering
creative solutions and consultancy to a diverse range of
clients and agencies — including The Concept Stadium,
Reach Marketing, and others. With a focus on quality,
efficiency, and innovation, | take pride in transforming
complex ideas and briefs into impactful,

engaging visual experiences.
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Presenting a remarkable logo design - a minimal logo design featuring the letter 'S’ that symbolises
Smart HUb Malta the journey/path clients undertake at Smarthub Malta.

s Smarthub

MALTA

(;' John Caruana Borg

Founder Partner & Director

0 ¢+356) 0000 0000

S m a rt [m [UJ [@ ) John@websitename.com

@ www.smarthubmalta.com

MALTA ﬂ\u“ 23, Southbride str. Birgu

MALTA

s Smarthub

@ @ Smarthulb

MALTA

Smarthub

MALTA

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. Back to Contents
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NV R I E A sleek, modern logo for a real estate consultant, featuring a key, house, and chimney to symbolize the in-
ed state dustry. It exudes professionalism and expertise while projecting a contemporary, trustworthy image.

REAL ESTATE CONSULTANT REAL ESTATE CONSULTANT

REAL ESTATE CONSULTANT

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. Back to Contents
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- - This bold, minimal logo depicts three stacked books, with the contrasting middle book symbolizing
NathnaI BOOk COU”CII the richness and diversity of Malta’s literary community.

&= aTioNAL &= naTioNAL
G==reook (=Bo0K
COUNCIL COUNCIL

MALTA MALTA

&= N aTioNaL &=\ aTioNAL
BOOK (==BOOK
COUNCIL COUNCIL

MALTA MALTA

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. Back to Contents
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l_ h A curatgd collgction of some of the logos | designed over the years, showcasing my experience and

Ogograp y growth in the field of graphic design.
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The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. Back to Contents
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The RePUinC Presenting a timeless and minimglistic brand identity for The Republic Boutique Hptel. Drawﬁng inspirz.;\t.ion from the heart of
Valletta, the emblem reflects design elements from the hotel’s facade, seamlessly incorporating a traditional pattern

Boutique Hotel g

Arrogrant bold
abcdefghiklmnopgrstuvwxyz

R

| ' 1234567890
\X 4 ABCDEFGHIKLMNOPQRSTUVW XYZ
THE REPUDBLIC THE REPUBLIC
BOUTIQUE HOTEL BOUTIQUE HOTEL / \\ / 1234567890

The icon design of the Republic
Hotel was carefully crafted to
represent the company’s roots,
R ‘ drawing inspiration from the
intricate patterns adorning the

facade of the original hotel.
THEQUEEEJEUC THEOEEEBEUC Additionally, the typeface of the

Q Q l: letter ‘R" was influenced by the

1 street names of Valletta.

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. Brand Identity Development featured here: https://www.designrush.com/best-designs/ Back to Contents
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The GML logo reflects the company’s core values through an isometric ‘G’ inspired by the hexagon—symbolizing efficiency
GML Ltd and structural precision. The double cutouts signify collaboration, and the integrated metal beam emphasizes GML's mastery

in metalworks.

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.
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Casa De Broussard Blending metal details from the facade with the Knights of St. John cross, the logo echoes the hotel’s heritage.

The coat-of-arms form, Baroque typography, and wooden door-inspired borders create a refined and cohesive identity.

-63.@

B Rizaniheun Regular
(& ) %z/w
Casa De roussard | . 6\@@ ! abed huklmnop qﬁﬁvwxyg@
@ BOUTIQUE HOTEL -

2 - (Casa I')(-i--*_‘I-’)rb.u%%ard | 12314567890
Casa De Broussard | - ABCDEFGHIKI MNOPQRSTUVY XY/

BOUTIQUE HOTEL

Metal curves and details based on the renders of the
facade of the hotel

[Metal Details from facade (The Knights of St. John Cross ]

Representing the names chosen for the rooms.

-3- Border Lines
Influenced by the details of the wooden doors
e throughout the hotel rooms/facade and common
w aaaaaa
Coat of Arms Shape
Inspired from the knights’ coat of arms typical shapes J
) J
Casa De Broussard
BOUTIQUE HOTEL @ (Type-face
Based and inspired from the Baroque style, chosen to
-3- khave consistancy in style

BOUTIQUE HOTEL

BOUTIQUE HOTEL

O
(asa D@Woussaq

Based and inspired from the Baroque style, chosen to
have consistancy in style

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. Back to Contents
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Born from Rouvin Zammit Apap and Jesmond Vella's passion for food and hospitality, one80 has grown from its flagship

One80 Restaurants Kitchen & Lounge in Mellieha to multiple innovative dining experiences across Malta and Gozo, including seasonal, entertain-
ment, and specialty venues.

one&() )

KITCHEN - LOUNGE
MELLIEHA —

.oneSO

ST. CHRISTOQPHER STR
VALLE

SUNSET, o=k
SESSIONS.

AT ONE8D KITCHEN & LOUNGE. MELLIEHA

EVERY WEDNESDAY
19:30 ONWARDS

atone8o

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. —



@

Panta Panta is a three-generation strong, privately owned family business. For over 50 years, we have brought high-quality products
and innovative technologies to the market — both in Malta and overseas.

O PanTA RO LLUIVEN

Engineering Solutions. —

O PANTAS-__
) Enabling Comfort

Engineering Solutions.
Enabling Comfort

Engineering Solutions. '
Enabling Comfort '.

Engineering Solutions. / Engineering Solutions.
Enabling Comfort . Enabling Comfort

*“' / Win with Panta
\ &extend———
> the Chill Factor |

this Summer!

Buy a Hisense AC
& WIN one of MANY nights
at VOCO Hotel

Win with Panta

& extend— i
the Chill Factor
this Summer!

12,000 BTU

€738

Including VAT and installation
5m of copper and cable.

12,000 BTU

v€540

Including VAT and installation
5m of copper and cable.

Buy a Mitsubishi Electric AC
& WIN one of MANY nights
at VOCO Hotel

WIFl included
Super low sound levels

[ R32

T&C's Apply

3TU

€zi.:'40 ! : ':\.-.-5 Hisense

incl. VAT

€660 | €725 | €1,025

incl. VAT incl. VAT incl. VAT

¢ wisusisHI
AW ELECTRIC

9,000 BTU 12,000 BTU ‘ 18,000 BTU

S — Think Smort - "‘ g&scg%!%m
Tllll'lk Pﬂl‘ltﬂ ml* Pﬂm __- % _'f LIVING ENVIRONMENTAL SYSTEMS

Think Smart
Think Panta

Hisense

www.panta.mt

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. —
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DreVi Drevi is a Maltese company specializing in the import of premium bathroom faucets, advanced shower systems & more — all
proudly crafted and produced 100% in Italy. We work both B2C & B2B

drevi

PROFILI A

TIMELESS | PREMIUM :
ELEGANCE ITALIAN ELEGANCE

QUALITY THAT
YOU DESERVE

100% MADE IN ITALY

DESIGINED
TO LAST

100% MADE IN ITALY

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. —
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Pe Si Malta This campaign was done in collaboration with another Maltese based agency (The Concept Stadium). My role in this
p campaign was to re-size the available assets and make sure they are ‘Print-Ready’.
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PSHHH
IT'S MOVIE

--------------

ON COUCHES SOON ON COUCHES SOON X =

PEPSI

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio. —




Hyatt Centric Malta

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.

Designed the hotel's complete wayfinding system, including
wallpaper featuring Maltese-inspired elements.

FITNESS CENTRE
SPA

INDOOR POOL
RESTROOMS (0 &

CHANGING ROOMS

< 301- 304
305 - 324

sighage

SAFETY-RULES IN
CASE OF FIRE/EMERGENCY

@ AGQUAINT ¥YOURSELF WITH THE
LOCATION OF:
* Protected emergency escape stalrs
* Emergency routes
+ Fire alarm facilities
* Fire Extinguishers
- Emergency phone polnt

ﬂ') IN CASE OF FIRE:
* Keep Calm
* Report the fire by telephone of alarm
* When leaving the room close all windows and
doors
* Do not use the lifts

@ SHOULD THE ESCARE WAY
EE OESTRUCTED EY SMOKE:
* Close the door and stay in the room
« Attract attention at the window
* Wait for the fira brigade

[#] IN CASE OF EMERGENCY:
* Keep calm
* Report the emergency by telephone 555
* Faollow instructions

IE‘ IN CASE OF EVACUATION:
- Keep calm
* When leaving the room close all windows and
doors
* Exit through the indicated emergency exits
+ Do net take any luggage with you
* Do niot use lifts

_fg | tegr

@ You Are

1 X €€ aaaaeeaeeeaaeeeeCLLLLLLLLLLLLIDIIDIDDD33333>>>33333>> 5D >

REGOLE DA ESGUIRE
IN CASO O INCENDIO

@' CONOSCENZA DELLA
POSIZIONE DI
* Scale di emergenza protette
* Parcorsi di emergenza
* Impianti di allarme antincendia
* Estintori
» Punta telefenlca di emergenza

) IN CASO D'INCENDIO:
* Mantenere la calma
* Sey i per talefans o con allarme
* Quanduo lasel la stanza chiudere tutte le finestre
e le porte
* Non usara I"ascensore

& SE LA V1A DI FUGA E’
OSTRUITA DAL FUMO:
- Chludere la porta e rirmanl nella stanza
* attirare " attenzione dalla tinestra
= Aspetta | vigill del fuoce

[Z] IN CASO DI EMERGENZA:
* Mantieni la calma

- Seg
numers 555
* Segui | istruzioni

[®] 1N €ASO DI EVACUAZIONE:
= Mantieni la calma
+ Guando lascl la stanza chiudete tutte le
finestre e le porte
* Uscire attraverso |"uscita d emergenza indicate
* Mon portare bagagli al seguite
* Non usare | ascensore

and fire escape plans, and created a custom lobby

REGLES A SUIVRE
ENEAS D'INCENDIE

@ FAMILIARISEZ-VOUS
AVEC L'EMPLACEMENT DES:
+ Escallers de secours protégés
* Itindrairas d'urgence
+ Systemes d'alarme incendie
+ Extincteurs
= Point téléphonique d'urgence

i) EN CAS DINCENDIE:
* Gardez votre calme
. r par ou par alarme
= En guittant la pléce, fermez toutes les fengtres
et les portes
+ N'utilisez pas les ascenseurs

51 LA VOIE D'EVACUATION EST
OBSTRUEE PAR DE LA FUMEE:

= Fermez |a porte et restez dans la chambre
+ Prétez attentlon aux fenétres

+ Attendez les pomplers

|&| EM CAS D'URGENCE:
* Gardez votre calme
- lurgence par
* Suivez les instructions.

[=] EN CAS D'EVACUATION:
* Gardez votre calme
= En guittant |4 plece, farmer toutes les Fenétres
et les partes
« Sortez par les sortles de secours indlquées
+ Ne prenez aucun bagage avec vous
= N'utilisez pas les ascenseurs

FIRE W w T it
FIRE EXIT DOWH THE STAIRS
m EMERGENCY ASSEMBLY FOINT

IN CASE OF EMERGEMCY DIAL: 112

HYATT CENTRIC

MALTA
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DECO Malta A meticulously crafted wallpaper design created for a local print supplier as part of a villa project. The client requested a

lively and nature-inspired aesthetic to be installed in two separate living rooms.

A ELITE

N
: ";' 'L\ LA '.‘_..'-,t'l_ i 3 "
E LSS - A R - z 5 b e

5
HED

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.
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Guarena is a premier wedding and events venue. This editorial design was developed in collaboration with Reach Marketing.
The client requested a sleek, clean, and corporate-style brochure to be distributed during their grand opening.

Guarena

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.




ARTIE Il is an established sea racing team with a rich history in competitive sailing. The client commissioned a brochure to be

Artie |l

ability and produce a professionally designed, high-quality final version.

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.

ENTRY FEES FOR MAJOR RACES
BOAT TRANSPORT COSTS
CREW REMUNERATION
ACCOMOCDATION DURING TRIPS ABROAD
MAINTENANCE WORK
PONTOON HIRE
BOAT IMPROVEMENT, BRANDING AND NEW SAILS

RECENT IMPROVEMEN
NEW KEEL/BULB
3 NEW SAILS
RE-SPRAYING OF BOAT
REPLACED BEARING OF RUDDER
LOWERED RIG AND SERVICING
SET UP OF NEW NAVIGATION AND SOFTWARE SYSTEM
NEW LINES, ELOCK AND OTHER IMPROVEMENTS
RE-SPRAYING OF DECK
NEW RACING MAIN SAIL
NEW RACING JIB
30LT WATER MAKER
REPLACING OF COCKPIT NON-SLIP

IMPROVEMENTS FOR 20:

NEW MAIN SAIL, NEW JIB 2.5, STAY SAIL JIB A1, DELIVERY
MAINSAIL, NEW SOFT DECK, LOWERING OF RIG AND
REPLACE FORESTAY, REPLACING LIFEJACKETS, SPRAY
TOUCHING UP OF BOAT SHIPSIDE AND UNDER WATER,
REMOVAL AND SERVICE OF RUDDER AND BOWSPRIT, LIST
OF MAINTENANCE TO WATERPROOFING OF STANCHIONS,
PULPIT, DECK FITTING

LOGO ON ALL CREW GEAR

TE

BRANDED POSTS ON SOCIAL MEDIA PAGES

presented to potential sponsors. The project involved re-creating and re-designing an existing brochure to enable full edit-

g TRACKING

TV COVERAGE ON LOCAL SPORTS LIVE TRACKER ON MAIN OFFSHORE
PROGRAMS AND INTERNATIONAL RACES AND ABILITY TO FOLLOW
STATIONS SUCH AS EURONEWS VIA RESPECTIVE

AND BEC WORLD FACEBOOK PAGES

[OHHHAC r;-l A
I
©

ACTIVITIES BEFORE AND AFTER SOCIAL MEDIA ACTIVITY
MAJOR RACES COVERAGE ON OUR INSTAGRAM
AND FACEBOOK TIMELINES
AMND STORIES

ROLEX WORLDWIDE
VIDEQ COVERAGE




Commission on Gender-Based
Violence And Domestic Violence

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.

This editorial project is an annual report for the Commission on Gender-Based Violence and Domestic Violence. The client
provided the written content in a Word document, and | developed the full design from scratch — including all graphs, tables,
and visual elements. The final report was structured for clarity and engagement, featuring interactive buttons and hyperlinks to

ensure a seamless and professional reading experience.

Massage from the Daputy Prime Minister and Minister for Europaan Funds, Equality,
Haluerna arwd S ial Dvalogue
Message from the Parliamentary Secretary for Reforms and Equality
Faraward by the Commissioner on Gender Based Violenc and Domastic Vielonco
1.Tha Comamissian
1.1 Murnbwes of the Comen
2. Commission mestings
3. Research and statistical reparting
4 Launch of rasasnch finchinge: “Safaty in Chaddhond - A Pravalance Study
of Childhood Al Expuriences in Maha'
5. Tha Marional Action Plan
5.1The Inter-Ministeral Committes
- et
4. Stakehalder meetings
6.1 NGO’ Forum mestings
6.2 Courbesy vastt by Ireland’s Ambassador to b
g with Shwtters’ Neterrk
with the Equity Office
7. Training for professionals

mamizars of the judiciary
7.4 COPE sessions with educatorns
e sessicns for Hasds of Schasl
 MCAST s stusdh
FEWE Gozo Branch
Prisms Malta

8. Commurity awarsness
8.1 Award seremony for ereative writing and draving sompetition 2
B2 Awareness-rasng with MC
B3 A’ Kjans”
B.4 Awareness-raising for EuroPride Valletta 2023
B.4.1 fvareness mising stand
B4 7 Family wolence aqanst perscns from the
LOBTIO conr ! prarel discsaion
4.3 “The fear of coming out and same-sex intimate partner violence’ article
8.5 Awareness-raising at the KSU Freshers’ Week 2023
B & Seaeval ha
B.6.1 Woman's Day
8,6.2 Valentine’s Day
8.6.3 International Days

et 2 Mumbser of individesd coss rogistered with the Malta Pobce Foroe and
service: 2020-2022

Domessc Vickncs Unit, Appogs Maia Polics Force
w02 w2
Naitw

* Total 4 the number of cas staned at the respective sevvice. Devsons accessing senvices
reitipie Bimes feature more than once.

Chart 3. Wumbser of indnedual cases regusterad with Emergency Health Services, domestic walence
shaltars, and Victim Sepport Malea: 2000-2022

Victim

Crmargency Heakh Services 5

Support

Nate
* Total figunes reprasent the numbsr of cases regustened At the respective Jarvice. DErIGNS SCORESING Senices
rritipie times feature more than once.

Thatars inchade D Mashica &, D Sarrts Bkt (3021, 2032, Dar Ervenass 20328 Dhabas, and 1Ml

Maszage fram the Deputy
Prime Minizter and Minizter
for European Funds, Equality,
Reforms and Social Dislegue

In 2023, Maka continued o intensify s
effors to prevent and combat gender
based waolence and domesnc wolence The
work of the Commission on Gender Based
ic Viclence, in close

eventiul year marking collsboratve
rents b sddress the realites and

n has been and cominues
s and surevors o
SUPPOrt In Our sooety

wictms and s
effectie prosec
policy development ane the key

5 sranegy, sligning with the core priories
o the Istantul Conmvention. This strategy
ilustrates the salient priorities for tackling
gender based vickence and domes

berice on & natonal level thres
sctona ervisoned for the nest fve years
in jnint effaets with releunet stkehaldars,
enties and y. The impomance

o proactive collsbonton across multple
sectors was also emphasised in the research
findings of the sudy, ‘Safety in Childhood
- A Prevalence Study of Childhood Abuse
Expeniences in Malta, which were peesentad
et a national conference in Apeil 2023. For
the first ime in Maia, this stedy examined
the prevalence of wolence and abuse
experienced and witnesssd by childnen
ly semings. The results commtinue
eed 1o enhance our effors
1 early interventsons in order 1o s wetms
il their children, to rehabilitate: pemetrmtors
noe and domeste
sive preventive
scbons from an early sge with children

in 2023, the Commission contnued o raise
vearemiess, on gender-besed viclenoe and
domestc viokenoe thioucgh diverse means
and with various groups and communities
within our society. These effons were

ot

ign shed light on the impacts

seecd i wd dormeste

wiclence and highlighted the ex
senices which professionally assi
and perpeiratons. Moreoves, the Commasion
prowded severs] trainng opportunies for
professinanls, including tilaeed training for
memibers of the judiciarny and journal
W promole 8 vicim-ventred approed

A the gowemments sffarts and
‘commitments in sddressing and combaming

o
continue 1o implement and
monitor policies and initiatves Wogether
with stakeholders, entities and el saciety
1o foster o safe and equitable society with
zero-tolerance towards all forms of gender-
based wolence and domesuc wolence,

Hen. Cheis Fearne
! and Minister

for European Funds, Equality,

Refarms and Sacial Diakogue

Chart 6. Numbres of prersons registerecl with services for perpetsators of domestic ik by age of

sarvice mar 2027

* Figpurus. raprusand a surs of thar rasenber

nd the “Child to

= Male ™ Female

st at wackh parpaut

therafors persans sccessing different services ane counted more than ance.

3. Research and statistical reporting

The Mational Statisties Offiee is msponsible for eollecting local datn on gender bassd
viglence and domestic nce on behalf of the Commission on a yearly basis. The daw
gathered from both governmenal and non-governmental service providers during 2022 is
forwarded to the National Statistics Office to harmonise dunng 2023 and presented in

this repart

Chart 1. Number of persons using domestic vislence services by gender: 2020 2022

2021
" Male = Female
Nustw
* This tabde does not tally the other tabies since it iz based on the total number of individual persons

and nat on the rumber of CaseS PO SEOSS BITVICRS

Alakbi Dt Frmem 7). bl (ihabax

t (Agencia Appoggl. Victim Support Malta (2021, 20271 Maita

Cormdating Viohes sgaist Wi « The Rk of Men sl Rays

Equity Office
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M I.t P t A minimalist design project created for a local hotel. To enhance the simplicity of the illustrations, | introduced subtle
alta rrosters . T . . . o
representations of living elements to bring warmth and vitality to the otherwise static visuals.

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.




G’UNIQO Menus A clean and elegant menu set design for G'UNIQO Restaurant, part of the Courtyard by Marriott in Sliema.
The design was carefully crafted to balance sophistication with clarity, ensuring a user-friendly experience for diners.

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.
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JIMREN Facade JIMREN is a gourmet take-away restaurant offering a blend of local and international cuisine. In addition to developing the
overall branding, the client requested a facade design and a vintage-style sign to be installed on the side of the shop.

- J X

GOURMET KITCHEN BY CHEF CHRIS

The top menu bar is fully interactive, enabling seamless navigation throughout the portfolio.
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‘ Click to read our Google Review

Andrew Tonna | (+356) 79931987 | hello@drwstudio.com


https://share.google/Yiv7TWsAa9ImvAYSx
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